Attachment A

Specifications

1. Application Details
1.1 Main Information
	Program Name

i.e. Just Some Ringtones
	Please describe

	Short Code(s)
	Please describe

	Media/Brand Partner

i.e. Sony Music
	Please describe

	Live Date
	Please describe

	End Date
	Please describe

	Premium Price Points
	Please describe


1.2 Application Type
Please check all that apply.

	
	Choose Type
	Item

	iTV
	 FORMCHECKBOX 

	

	Contest
	 FORMCHECKBOX 

	

	Chat
	 FORMCHECKBOX 

	

	iRadio
	 FORMCHECKBOX 

	

	Consumer Packaging
	 FORMCHECKBOX 

	

	Print/Outdoor
	 FORMCHECKBOX 

	

	In venue
	 FORMCHECKBOX 

	

	Ring Tones / Wallpapers
	 FORMCHECKBOX 

	

	Movie promo
	 FORMCHECKBOX 

	

	mCommerce
	 FORMCHECKBOX 

	

	Info alerts
	 FORMCHECKBOX 

	

	Coupons/Advertising
	 FORMCHECKBOX 

	

	Other
	 FORMCHECKBOX 

	Please describe


1.3 Description of Application

Describe the application associated with the short code.

	Please describe


2. Consumer Interaction
2.1 Call-to-Action and Opt-in process

Carriers require OPT-IN for all short code campaigns. For Premium campaigns, carriers require DOUBLE OPT-IN. None of the opt-in messages can be charged at a premium rate. Please describe below what the Call-to-Action is and how the Opt-in Process will be implemented for your application. Make sure to clearly specify every step in the opt-in process. If there are multiple ways to opt-in, make sure to list them all. Clearly specify if any of the messages will be premium billed:

	Describe the detailed message flow


2.2 Step-by-step User Interaction

Carriers want to review the complete end-to-end message flow of a campaign. This is the most important element of the campaign description. Please describe IN FULL DETAIL how a consumer will interact with your application once the opt-in has been completed as per 1.3 above. Please use numbered lists. If multiple interaction scenarios are possible, please list them all. Mark clearly when a premium fee is applied. If multiple price points are available, specify clearly when each of the price points will be used.

	Describe the detailed message flow


2.3 Opt-out process

Carriers require support of QUIT, STOP, END, EXIT, CANCEL, and UNSUBSCRIBE as standard opt-out keywords for all short code campaigns. Opt-out messages cannot be billed at a premium rate. Please describe below the content of the Mobile Terminated Message that consumers will receive when they text ‘STOP’ to the short code:

	Content of Opt-out confirmation message. Example: 'Your xxxx service has now been cancelled. Thank you for using www.chatbla.com'


2.4 Use of ‘HELP’ Keyword

Carriers require that you implement a ‘HELP’ keyword. Please describe below the content of the Mobile Terminated message that consumers will receive when they text ‘HELP’ to the short code.

	Content of Text Message. Example: '2 chat, text 'CHAT ur msg' to xxxxx. 2 Cancel, text STOP. $0.99/msg received. support@chatbla.com


2.5 Test plan

Please describe how carriers can test your application. The application must work according to this program before carriers will certify and enable the billing.

The answer must be accurate and complete. The carrier will follow the instructions below to test that your application is working as described. ANY DEVIATION WILL AUTOMATICALLY LEAD TO A FAILED CERTIFICATION, WHICH MAY REQUIRE US TO RE-APPLY FOR APPROVAL AND MAY DELAY THE PREMIUM BILLING IMPLEMENTATION BY SEVERAL WEEKS !

	Please describe


3. Marketing and Sales Estimates

3.1 Marketing and Promotion

Please provide the elements of your marketing and promotion plan that underpin your assumption of ‘Total Addressable Market’.

	Is this is national campaign ?


	 FORMDROPDOWN 

	If no, what regions/markets are intended for the campaign:

	How will the application be promoted/Marketed
	 FORMCHECKBOX 
 TV

 FORMCHECKBOX 
 Radio

 FORMCHECKBOX 
 Print

 FORMCHECKBOX 
 Outdoor

 FORMCHECKBOX 
 POS

 FORMCHECKBOX 
 Web


	Show/Station
Show/Station
Publications
What cities?
What stores?
URL?

	If Print
	 FORMCHECKBOX 
 Newspaper

 FORMCHECKBOX 
 Magazine

 FORMCHECKBOX 
 Collateral

 FORMCHECKBOX 
 Packaging

 FORMCHECKBOX 
 Other:


	If other, please specify:

	Please detail your assumptions underpinning your calculation of ‘Total Addressable Market’
	Specify estimates of viewership/readership/listenership and/or details of impressions/No. of packages, etc.

	Does your marketing collateral / website contain following information ?
	 FORMCHECKBOX 
 Opt-in instructions

 FORMCHECKBOX 
 Opt-out instructions

 FORMCHECKBOX 
 Participating carriers

 FORMCHECKBOX 
 Cost of opting in

 FORMCHECKBOX 
 Terms and Conditions

 FORMCHECKBOX 
 If premium, prepaid customers cannot participate.

 FORMCHECKBOX 
 If premium, standard message rates may apply.

 FORMCHECKBOX 
 If downloadable content, user must have compatible handset




3.2 Monthly Traffic Volumes

Please provide an estimate of monthly traffic across ALL carriers.

	a. Total Addressable Market
	     
	Nbr. of potential users of your program, based on below advertising/media plan

	b. Take Rate
	     
	% of users that will actually sign up to your program

	c. Total Unique Users
	     
	= a * b

	d. Nbr. of MO messages per unique user
	     
	Nbr. of mobile originated messages each user will send to the short code 

	e. Nbr. of MT messages per unique user
	     
	Nbr. of mobile terminated messages your program will send to each user

	f. Total number of messages per month
	     
	= (d + e) * c

	g. Total number of premium transactions per month
	     
	How many premium transactions will be generated from the traffic described above. Example, if each MT is charged at a premium, the answer is e * c

	h. Will the traffic be roughly spread across all carriers according to their relative market share ?
	 FORMDROPDOWN 

	If no, please explain



3.3 Peak Usage

Please provide an estimate of peak usage in case you traffic is expected to have significant spikes.

	Time of Day / Day of Week

Will the program be offered during a specific day of week/time of day ?
	 FORMDROPDOWN 

	If yes, please explain


	Will traffic associated with the program be subject to spikes ?

If a call to action via television or radio is scheduled, please specify the number of impressions, duration of each advertising impression, exact time (PST) of any and all call to action events stimulating users to compose text messages.
	 FORMDROPDOWN 

	If yes, please explain
Forecast the peak number of messages per second


4. Customer Care

You will be solely responsible for providing customer support with respect to the use and functionality of the Premium SMS service. You will need to make a toll free number, email address, and website available through which you provide customer care. Customer support needs to be available between 8am and 8pm, 7 days a week.

	Customer Care Procedure:
	Please describe

	End-User Terms and Conditions:
	Please provide detailed end-user terms and conditions governing the use of the service

	Website URL for Customer Info:
	Please describe

	Toll Free Customer Care Number:
	Please describe

	Customer Care email:
	Please describe

	Short description of service for wireless carriers to inform their end users:
	Please describe


5. Miscellaneous

This section is only applicable for certain campaigns.
5.1 Subscription Services

If you are offering a monthly subscription service, you need to provide a notification to the consumer 3 days before the renewal. Please provide the content of the renewal message below.

	Subscription Model
	 FORMCHECKBOX 

N/A
 FORMCHECKBOX 

Daily

 FORMCHECKBOX 

Weekly
 FORMCHECKBOX 

Monthly

 FORMCHECKBOX 
     Other, Please describe
 


	Number of messages/content downloads per subscription period
	1

	Subscription Renewal Notification Message (required for monthly subscriptions only)
	Content of Text Message. Example: 'Your xxx Service will be automatically renewed for another month unless u reply with 'STOP'. Monthly price $1.99. For help: support@blabla.com


5.2 Content Download Services

This section only needs to be completed in case you plan on providing downloadable content such as ringtones, wallpapers, java games, video clips, etc.

	a. Are concatenated messages required ?
	 FORMDROPDOWN 

	

	b. For affiliate or white label use ?
	 FORMDROPDOWN 

	If yes, please list affiliates

	c. Is Credit Card billing available to Customers ?
	 FORMDROPDOWN 

	Tmobile requires customers to use a separate 6 digit SC for CC billed downloads

	d. Explain how you will insure device capability matching.
	Please describe

	e. Explain all measures taken to prevent proliferation of viruses in binary messages.
	Please describe

	f. Explain how you will insure that carrier specific content restrictions will be implemented
	T-Mobile will not allow games downloads, and Verizon does not allow any binary download. If these are offered on your shortcode, how do you ensure that Tmobile and Verizon users cannot access this content ?

	g. Download Link URL
	example: http://d2c.customer.name/wap/XXXXXX

	h. Domain name of download site
	example: http://d2c.customer.name

	i. IP address of download site
	example: 123.123.123.123


6. U.S. Premium/Non-Premium Short Code Client Notes
	Please list any additional information you wish to add to your application.


7. Administrative Details

	Program Name:
	Limited to 15 characters

	Carrier Bill Description:

This is a 15 character description that will show up on the mobile phone bill from the carrier for the premium charge.
	Limited to 15 characters

	Content Supplier Main Business Contact:
	Company name, address. Contact name, title, phone, email address.

	Content Supplier Technical Contact:
	Name, title, phone, email address.

	Content Supplier Technical Escalation Contact:
	Name, title, phone, email address.
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